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Item 7.01 Regulation FD Disclosure

On November 15, 2022, certain officers of Mission Produce, Inc. (the “Company”) will participate in the Stephens Annual Investment Conference. The Company has posted an updated copy of its investor presentation, which will
be used at the Stephens Annual Investment Conference, to its website at www.missionproduce.com. A copy of the presentation is attached to this Current Report on Form 8K as Exhibit 99.1.

The information contained in this Item 7.01, including the related information set forth in the updated investor presentation attached hereto as Exhibit 99.1 and incorporated by reference herein, is being “furnished” and shall not
be deemed “filed” for the purposes of Section 18 of the Securities Exchange Act of 1934 (“Exchange Act”) or otherwise. The information in this Item 7.01 shall not be incorporated by reference into any registration statement or other
document pursuant to the Securities Act of 1933, as amended, or into any filing or other document pursuant to the Exchange Act, except as otherwise expressly stated in any such filing.

Item 9.01  Financial Statements and Exhibits.

(d) Exhibits

Exhibit No. Description
99.1 Investor Presentation

SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.

MISSION PRODUCE, INC.

/sl Stephen J. Barnard

Stephen J. Barnard
Chief Executive Officer

Date: November 9, 2022
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Safe Harbor Statement

Notice toand Undertakingby Recipients
This presentation does not purport to be all-inclusive or ta contain all of the information that the Recipient may require.

The Company axp g 3 P 3
Thi iblished, in whole ar in part,
1' tosellor i iy any security. Theinfor informatianal i i hase or sale of any securit
Forward-Looking Statements
& inthi 9 istoricalin nat d-ooki ki i it includingth Isk ities Litigati of 1995, involve k risks and
uncertainties, Words such as ‘may’, “will, “expect’, intend”, ‘plan’, ‘believe”, “seek”, “could”, “estimate”, Judgment”, targeting’, "should", “anticipate’, ‘goal” i P are also g The forward-looking
inthis press of subjects, includii short g i i b ing rapi igh we believe th i
p ions, we an glve will be attained. Readers are raterially fr forward-looking statements due to avariety of
factors, including limitati i i a ing or growing; the | ofour areduction inthe i i i including Mexi . ic, palitical
andjor societal conditions; fluctuations in market prices of avocados; increasing i i i the ity ic conditions; the effects of the COVID-1g pandemic, including resulting economic
infiati i in cost 4 pr in i d recall to USDAand FDA regulations, U.S. i i i i {
oy i i pi i other of ouri to handle our business needs; supply failures ar isrupti ipply of refiable and cost
i ion; fal i in key ipply i i ey ri i integration inpri i ! i , policies
andfor al litigatis & ions fai in or protect our international tax il ctive, liquid, market for aur common
trading price of our ¢ in our executive di i sources of capi igrif i inga public
ces analyst intai i ol over i takeover charter ion of
4 i i between us and our anflict; and other risks and factors discussed from time to time in our Annual and Quarterly Reports an Forms 16-K and 10-Qand in our ather filings with the Securities and
Exchange Commission. You can obtain copies of our SEC filings an the SEC's website at in this p dthe i intend to, nor date or
i i il i
Industry information
Market y it the good tothe. iew of
and ather publicly informati f third-p: es. All of the industry o i ions,and i g ight to such estimates. Althougt
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ionare ved i beliefs, s i ertain Projecti the future performance of the industry in which we operate
ity sub i i duetoavarietyof includi . : ® i i
Non-GAAP Financial Measures.
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Company is unabl il i P fi | i i ITDA, without aforecast. interest, k i i i (loss)
from equity method investees, other income, and other special, non-recurring or one-time items is not practical. Adjusted EBITDA refers ta net income (i i depreciati i o ther income
fexpense), i i i impai i et of i i i P h ichrep certai g i
. i ing, or one-tima Iter impal and any porti i i ing all ofwhich the CEO revi
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Mission Produce: Ata Glance
Aglobal leader in the worldwide avocado business with nearly four decades of investments

in people, technology, and infrastructure " 4
el /B €
* Global Distribution Network of 12 -

* AGlobal Leaderin Avocado
Marketing and Distribution Forward Distribution Centers
(FDCs) and counting

* Year-Round Supply
* Large Addressable Market

* Vertical Integration

Economies of Scale




ALong Track Record of Growth

Revenue @mm)
$892
9% \—*
$376 _ A cacr
201 2021

Volume (mmibs)

653
3 / ).

201 2021

91 26.1

$892mm
$85mm
~9%
~11%
10%

19

~15%

FY 2021 Revenue

FY 2021 Ad). EBITDA ™

17— 21 Revenue CAGR

11 - 21 Avocado Volume CAGR

Adj. EBITDA Margin @

World-Class Facilities Across 9
Countries @

Avocados Sourced from
Owned Production (2021)

11ugg=251bs, or 1 box:




Focused Growth Strategy

Capitalize on strong
growthtrendsinourcore
U.S. market by expanding

our nationwide
distribution network

LG
¥

=N

Leverage our global
supply chainand
distribution capabilities
to continue developing
international markets

N

Continueto
vertically integrate
our supply chain

Diversify sourcing to
enhance our global
market-leading position
and year-round supply
position




We Operate Ina Large and Growing Market with Supportive Tailwinds

Global Hass Avocado Market Size(‘) U.5. Avocado Per Capita Consumption
$2148
: . 106lbs
2 86 Ibs ;
- - -
20204 2027F 20214 2026F
@

2021 Per Capita Hass Avocado Consumption (Ibs

18.0 Significant GrowthOpportunity

86
63
33

- Bl e o
Mexico us. Canada EU Japan China
Supporting Tailwinds Driving Market Growth
Healthand Wellness: Satisfies the growinginterest in healthy eating and nutrient-rich foads, avacados have more
than 20 vitamins and minerals, which are essential toa dally diet and associated with heart health, weight health,
andskin health )

o

Millennial Consumption: 74% of millennial households purchased avocados vs. 67% of non-millennial households
inzoz1's

Growing Hispanic Population:® 3% of Hispanic households purchased avocados inthe twelve months ending
Sept.18,2022. The average annual avocado spend per Hispanic household is 73% higher than for non-Hispanic
households <

fge Sourcinglntelligence LLP. Avocacko Marke! Sice, Share. Cpportunities, COVID
e sripticn Estimates, Impert Data Divided by Population,

3
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Strong Global Distribution Network and Customer Base
T TPy 3 7

"™

Ripening




Extensive Infrastructure With State-of-the-Art Facilities

We are one of the only players of scale with the infrastructure to meet customer
demands and support continued growth

4 packhouses in Peru, California, and Mexico
& *  Proximity of packhouses to our growers deepens the relationships and
differentiates us from other buyers
12 FDCsand Ripening Centers Globally
(= g I_n]" «  Our FDCsallow us to store and allocate volume efficiently for our

customers based on real-time demand

*  Strategic location of FDCs and ripening centers in key markets
promotes prompt responses to customer demands

Packhouse Advantages Forward Distribution and Ripenin,
Center Advantages




Our North American Distribution Footprint

Our unique distribution scale and capabilities enable us to grow volumes with
new and existing customers across multiple channels

© The U.S.is our largest market, where our ripening and
) distribution centers are strategically located in key
. markets, in close proximity to our highest-volume

Calgary customers nationwide.
40,000 ft2

Taropto © Our unique facility footprint enables us to flex our
Portland T ripening and storage capacity to fulfill demand during

8,000k peak periods.

B
v

) @ Chicago @ © Our cold chain capabilities promote optimal fruit
b Swedesboro condition and precise levels of ripeness at arrival.

Denver
Oxnard ool w3 Dallas 100,000t
230,000 ft> 4e,008 ftz i i i
34,000 © Our newest FDC in Laredo became fully operational in

Atlanta September 2021, increasing our North American
Laredo 70,0001t capacity by ~40%. Its strategic placement provides
EgER greater flexibility to customers and supports periods
of heavy volume within Mexico’s seasonality.




Key Customer Channels

€osrco  \Walmart G loblaws

v’ Provide ripe, ready-to-eat fruit that is aesthetically pleasing

v’ Provide value-added services, including customized packaging,
category insights, and logistical management

v’ Offer year-round availability of fruit via diversified sourcing to satisfy
growing consumer demand

Foodservice

Sysco

¥ Provide specific grades of fruit and tailored specs with cost and
margins in mind

+ Offer around-the-clock customer support, localized distribution, and
consistent supply to promote customer retention

¥ Provide ripening expertise to satisfy demand for high-quality, ready-to-
eat fruit




) 2 Bags designed to meet varying consumer lifestyles
Overview of Value-Added Services . -

We provide customers with leading operations and
industry insights geared toward driving sales

* Ripeningto customer specifications
* Baggingand custom packaging
* Logistics management (especially trucking)

* Hands-ontrainingtofacilitate proper fruit
Merchandising programs to drive growth

handling
*  Merchandisingand promotional support o . OPT
. Aro.un(.jl-the-clockcustomersupportand z $§ Reg
availability Min®

* Avocadolntellnsights on market trendsand

J Educational materials to promote a positive avocado experience
consumer behavior




International Avocado Consumption is Poised to Grow

1

* U.S.avocado consumption U.S. Per Capita Consumption in Pounds( ’

has seen significant growth

over the past decade 86
* Missionisdriving year-round 38

availability in international

markets to meet growing

US - 2010 US- 20z

demand
G.2)
2021 Global Per Capita Consumption in Pounds

18.0
Significant Growth Opportunity

Mexico us Canada EU Japan S Korea

do Board, 2021 Consumption Estimates. Import Data Divided by Population. (2) Rabiobank Plenty of AvacadoAdvocates Arcurdthe




Growth Drivers: We are Well-Positioned to Capitalize on
International Distribution Opportunities

Mission Produce consistently evaluates opportunities to capitalize on meaningful
growth and consumption in international markets.

Europe

* Duringthe past decade, the European (EU - 27+UK) avocado market has grown at an average rate of
12% per year, and the total market is currently estimated at 861,000 metric tons(- a clear indicator
of the European market’s growth potential.

* Mission continues to increase exports from Peru, Guatemala, Colombia, and other regions tofill in
supply gaps to meet growing demand with a consistent year-round supply

* Weestablished a state-of-the-art FDC in the United Kingdom (UK), planned to openin 2023, to
support new direct retail relationships and expand our UK customer base.

Asia
= Consumption rates are increasing as acceptability and awareness grow. Avocado imports to Asia have
increased from ~53,000 tons in 2022 to ~137,000 tons in 2022.@

* Weownstrongand longstanding relationships with key importers and customers in Japan, Korea, and
China.

* We continue to maximize and expand on our avocado distribution network in China with our strategic
partners. Existing Chinese distribution facilities serve as a platform to meet growing demand in China.

) mabobank, Plenty of Avacado Advecare: My 2072, (2) FuiTrop. Statitcs SeptemberOxtoberaoaz -No 283




Diversified Sourcingand Year-Round Supply

Mexico

providesay Ipp
CALIFORNIA 80%of the U.5. market'svolume cauroms
Primary service to North American markets e

wericn

pack1.7 million pounds of avocados per day

California cotownis
—
Partnerships with the state’s top growers MEXICO N s

| —
Colombia menoccn

GUATEMALA Colombia can supply avocados year- i
round with one-week transit time to the
us.

Provides additional serviceto the

\ |
Guatemala European and Asian markets
i COLOMBIA x
¥ <

the largest avocado
packing facilities in Morth America

souTH armica

¢ Y
Asian markets

Mission s currently
Guatemala
Peru
Unique growingconditions provide supplyto
meet strong demand during the summer
months, complementing the Mexican off-
season

Chile avocado packing facilities

ips provide high-quality Frut with
long-term pricing and stability for
customers
South Africa

Partnership of the largest g
avocados n South Africa

Provides service to Europe during Peru’s off-season
Key sourcinggeographies
® Mexico @ california ® Peru @ Other

ime Data.




International Farming and Vertical Integration: Peru Case Study

We own 100% of our avocado and mango farming operations and packhouse, as well as a controlling
interest in our blueberry farming operation.

PERU BY COMMODITY SEASONALITY Beingvertically integrated enables us toleverage
our resources,and employ our workforce, ona

year-round basis with complementary
commodities, such as mangos and blueberries.

AVOCADOS

MANGOS * Operatingsince 201
—
_— *+  ~10,000acres of avocados and mangos
[ S BRI RLE * ~1,000acresof blueberries




We Take a Disciplined Approach Towards Our
Long-Term Investments in Vertical Integration

OUR APPROACH
: Increase year-round
Vertical ; i
) g supply coverage with EBITDA Margin
Integration ‘ complementary growing Accretion
capital planning SEaEERe

é Higher Margins

(@)’ Quality Control
(:r'\
*

mﬁ? Oversight Into Supply Chain (@ Enhanced Customer Service

@ Unique Pricing Capabilities O Diversified Sourcing

COLOMBIA

GUATEMALA

We are focused onapplying our successful
Perumodel in other emerging origins, such
as Colombia and Guatemala

Mission’s Total Global Volume

Since 2018

Owned Area for
Development: ~1,500
acres through JV

Since 2020
Contracted Area for
Development: ~1,700
acres




Experienced, Values-Based Leaders Who Nurture a Culture of Innovation and Growth

e

] N Qur Core Values
N ) UN

A’} NNOVATIVE
e ELIABLE

Chief Executive Officer Operating. e U C C E S S F U L
RUSTWORTHY

Seasoned industry pioneers and
veterans, many of whom have 30+
7 years of industry experience
Joanne Wu Bryan Glles
ool Chief Financial Vice President of On-the-ground support and
expertise in key locations

Human Resources

Committed to corporate
responsibility and sustainability

Foster an entrepreneurial culture
that is focused on innovation and
; . growth
Juan Wiesner Jesus Garcia Fernando Garcia
Director of Latin Director of Mexican Director of Mexican
American Operations Operations Operations




Environmental, Social, Governance (ESG) £

Highlights Ag=ion

For nearly four decades, Mission has invested in providing the finest
forits people, product, and planet.

Highlights from Our FY 2021 ESG Report

* Food Waste: In FY 2021, we applied shelf-life extension technology to
34.8 million pounds of avocados to combat food waste

Fl N €St ]CO r th o I:Utu re * Packaging: We are working to reduce the plastic in our bags by 50% by

2025 -as of FY 2021, we are 34% of the way to reaching this goal
o = Energy &Emissions: In FY 2021, we decreased trash sent to landfills by
4 i ‘ 19% and increased recycling by 33%
- . * Water: Mission’s precision farming practices enable us to use 40% less
. ' water per avocado in California and 40.5% less in Peru compared to the
- 2 industry average
’ - : * Food Safety & Quality: In FY 2021, our Peru packhouse received the

highest score on an unannounced audit by the British Retail Consortium
(BRC), awidely recognized and GFSI-benchmarked food safety scheme

*  Our People: In May of 2021, we sponsored the produce industry’s first-
ever Diversity, Equity, and Inclusion initiative through the International
Fresh Produce Association




The Mission Advantage

Key Relationships:
Our relationships extend across
thousands of avocado growers and
regions globally

Time and Capital Investments:

Capital investment, ripening and logistics

expertise, and significant lead time from
seedto fruit

Cultivation and Farming
Expertise:
Our staff is dedicated to progressive
and biodiverse farming practicesto
cultivate strong yields

Economics of Scale:
Company-owned ripening, fulfillment,
and distribution network

Vertical Integration:
Our owned farms and partnerships
with key players give us enhanced
control over supply and farming
practices

Customer Relations and
Market Intelligence:
Market intelligence data in consumer

purchasing behaviors, market trends,
and POS







Non-GAAP Reconciliations Adjusted EBITDA and Adjusted EBITDA Margin

YD Qs oma3 Annual

{$mm except for percentages) 2022 2021 2022 2021 2020
Net income $ 7 $ 28 $ 24 $ 45§ 29
Interest expense 4 3 5 4 7
Provision for income taxes 4 15 10 21 15
Depreciation and amortization 17 14 24 20 18
Equity method income 4) (G} yl 8 (4
Stock-based compensation 3 2 3 3 5
Legal settlement — 1 - 1 —
Farming costs for nonproductive orchards 1 - 2 i -
ERP costs. 1 = 4 = =
Transaction costs 1 = 1 = .

gain on business with (2) == (2) - =
Impairment on equity method investment - — - - 21
Other (income) expense G 1 (6) 0] 1
Adjusted EBITDA $ 30 s 59 s 57 s 85 $ 92
Net sales § 803 S 655 S 1,045 S 892 $ 862
Income before income taxes $ i 3 43 $ 33 g 66 $ 4
Operating margin 1% 7% 3% 7% 2%
Interest expense - - - - 1
Depreciation and amortization 2 2 2 2
Equity method income B (1) (1 1) ==
Stock-based compensation - - - - 1
Impairment on equity method investment. e — - — 2
Other (income) expense - - (1) - -
‘Adjusted EBITDA margin 4% 9% 5% 10 % 1%

Totals may not sum due to rounding.







